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Marketing in a downturn increases market share and opens doors.

Public relations is the most cost effective marketing tool.

Trylon Communications delivers publicity that grows business.

Sign up for a free PR newsletter at

http://www.TrylonCommunications.com
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WHAT'S NEXT

Non-Global Positioning

By Rafe Needleman

http://www.business2.com/articles/web/0,1653,43778,FF.html?nl=wn
Looking at a giant freight yard, you'd probably think that

there's some system that can tell you where each truck-size

container is. Yet while freight yards make money by tracking and

moving containers, few have technology that allows them to

automatically locate a container. That's a little worrisome,

considering that a single box can contain millions of dollars'

worth of inventory. And it's especially important now to be able

to locate containers in a yard quickly, given the post-9/11 port

inspection requirements that are in place.

WhereNet has an interesting technology that helps with this. The

company, based in Santa Clara, Calif., makes a robust radio

transmitter -- about half the size of a pack of cigarettes and

costing around $25 -- that sends a burst of data every few

minutes, letting WhereNet receivers locate the radio (by

triangulation) and thus the item it is attached to. Unlike

satellite-based global positioning systems, which can provide

worldwide location, WhereNet's system works only in a

WhereNet-equipped facility. The accuracy, however,  is better

(within about 10 feet, compared with about 50 feet for unassisted

GSP). And the WhereNet transmitters last five to seven years on

their nonreplaceable batteries. The system can also transmit

telemetry, such as temperature or door status (as in, whether

it's open or closed).

The system has uses outside of freight yards. It can track cranes

and other equipment, giving yard managers a complete picture of

what's moving where. WhereNet tags are also used in automobile

manufacturing; they hang on the mirrors of finished vehicles in

at least one Ford lot, allowing the automaker to pinpoint

specific cars should they need to be pulled back before they are

shipped. WhereNet CEO Dan Doles sees further applications in

places like hospitals, where the ability to quickly locate

high-value mobile equipment takes on particular importance. There

are also military applications (such as tracking airplanes and

equipment on an airfield or aircraft carrier).

WhereNet impressed me with both its technology and its focus on

geo-location for specific needs that can't be addressed by GPS or

by the upcoming cell-phone location systems. 

-----------------

LIVE APPEARANCE! I'm hosting a panel discussion, "Wireless LANs

in the Enterprise," on Sept. 24 in San Francisco. Click here 

http://www.ibdnetwork.com/cities/sanfrancisco.php3 for details. 

-----------------

-- Rafe Needleman

rafe_needleman@business2.com

What's Next: http://www.business2.com/whatsnext
FAST FACTS

WhereNet

Website: www.wherenet.com
CEO: Dan Doles; prior job: founded Red Pepper Software

HQ: Santa Clara, Calif.

Founded: 1997

Employees: 95

Funding: $70M in four rounds

Profitable? Projected for Q4 2003 

Market: "Wireless visibility solutions"

COMPANIES

Navis (container-management software; partner of WhereNet)

http://www.navis.com/
Intermec (asset-management systems)

http://www.intermec.com/
Savi (supply-chain and logistics systems)

http://www.savi.com
Qualcomm Omnitracs (truck-location system)

http://www.qualcomm.com/qwbs/products/omnitracs.html
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Your Inventory Wants to Talk to You (Business 2.0)

http://www.business2.com/articles/mag/0,1640,39278,FF.html
The Wearable Warehouse (Business 2.0)

http://www.business2.com/articles/mag/0,1640,14548,FF.html
Cell Phones: Still Lost (Business 2.0)

http://www.business2.com/articles/web/0,1653,42694,FF.html
Assume The Position (Business 2.0)

http://www.business2.com/articles/web/0,1653,42686,FF.html
Microsoft to Help Track Mobile Workers (News.com)

http://news.com.com/2100-1001-958384.html
There's the Beef (iSource Online)

http://www.isourceonline.com/article.asp?article_id=1825
Telemetry Saves Money (InfoWorld)

http://www.infoworld.com/articles/op/xml/01/05/21/010521opwireless.xml
A Wireless Revolution (Industry Week)

http://www.industryweek.com/CurrentArticles/Asp/articles.asp?ArticleId=1085
Motorola's Exit Fails to Cool RFID Fervor (EE Times)

http://www.eetimes.com/story/OEG20011122S0002
For the rest of this story, including related links, go to:
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